AP HUMAN GEOGRAPHY Chapter 10 Agriculture
 The Geography of a Breakfast Food 
 
Your access to the breakfast you eat depends on environmental conditions, economic networks, labor relations, political decisions and other events that have happened over time in particular places.  Many people in many places have been involved in producing, transporting, and marketing the ingredients that make up your breakfast.  Many other people have been involved in disposing of the waste created all along those processes.  In addition to those who grew and harvested your orange, for example, others have negotiated international trade agreements, signed on to labor contracts, established government subsidies for certain crops, and so on.  In this way, sitting at your breakfast table, you are connected to coffee growers in Latin America, jam makers in England, labor leaders in the southeast United States, trade negotiators in Washington D.C., and their counterparts in dozens of other countries. 

In this project, you are asked to think about, investigate, and map the networks of food production that result in the breakfast on your table.  In particular, you are asked to think about the places where food is grown, processed, packaged, distributed, consumed, and how they are related to one another.  

The Why of Where of Foodstuffs

       For this assignment, you need to research a primary foodstuff or ingredient, (if you eat doughnuts for breakfast, then you need to do your project on an ingredient of doughnuts such as wheat, sugar, cinnamon, chocolate, or coconut).  This is an assignment about agriculture. Some suggestions might be fruit like bananas, apples, blueberries; cereal (the grains that they are made from) bacon or sausage, cheese, yogurt, coffee, cocoa, etc. 

Consider using maps, charts, diagrams, photographs, drawings, etc, throughout the project, in addition to the small-scale commodity chain maps required in Section C, experiment with making your own graphics, or use existing maps, charts, etc., that you locate in the process of your research. 

Complete a two page assignment that answers all of the lettered sections below. This project will be out of 40 points and will be due on the day we take the Unit Test.
A.   Where and how is the breakfast item produced?
List as many regions/countries as you can identify, then focus on one region/country in particular 

1. Describe physical characteristics such as climate, soil, terrain, etc.
2. Describe farming practices – (typical) size of landholdings, ownership and management of farms (e.g., vertically integrated plantations, contract farming, small family farms, large corporate farms), typical labor force (e.g., migrant workers, contract farmers, farm employees, farming cooperatives). 
3. Describe technological (e.g., irrigation, protection from the elements) or chemical dependence (common pesticides necessitated by common pests, common fertilizers necessitated by specific land conditions) during farm production.
4. Include images or diagrams to help explain how your item is produced.

B.   Why is the breakfast item produced in this region/country?
1. When was it first produced there, and under what circumstances?  How is contemporary food production in that region an outcome of historical events, conditions or practices? 
2. Does the region’s climate and terrain offer a natural advantage for producing this item? 
3. How important is this food item to the region or country’s economy? 
4. Where are the markets for this food item (globally) – how much of production is exported, how much is consumed domestically? 
5. If you can locate the information: In what way do state policies such as price supports, irrigation projects, or land use policies support or hinder the production of this item in this place? 

C.  How and where is the breakfast item processed and transported to market?
1. Identify any characteristics of the food item that necessitate particular means of handling, processing and transportation (e.g., perish ability, fragility, speed and conditions for ripening). 
2. Where are the largest markets for this item? 
3. Include images, maps, and charts or graphs that show the process.

D.  How is the item advertised/marketed?
1. What images and types of language do advertisements employ?  Provide a current sample advertisement (For example, if orange juice is part of the meal then an OJ ad). Who seems to be the targeted market and how does the ad target them?  (i.e children, adults, seniors citizens?) What elements of the packaging convey a sense of the market for the product? 

E.   Map it. 
1. Use a base map most appropriate to your commodity and map the commodity chain from site of production, through distribution channels to your breakfast table. 

	
	Information Seeking, Selecting and Evaluating
	Analysis
	Synthesis
	Product/Process

	4
	Student(s) gathered information from a variety of sources. Sources are relevant, balanced and include critical readings relating to the thesis or problem. Primary sources were included (if appropriate).
	Student(s) carefully analyzed the information collected and drew appropriate and inventive conclusions supported by evidence. 
	Student(s) developed appropriate structure for communicating product, incorporating variety of quality sources. Information is logically and creatively organized.
	Student(s) effectively and creatively used appropriate communication tools to convey their conclusions. Product displays creativity and originality. Neat and legible.

	3
	Student(s) gathered information from a variety of relevant sources.
	Student (s) product shows good effort was made in analyzing the evidence collected.
	Student(s) logically organized the product and made good connections among ideas.
	Student(s) effectively communicated the results of research to the audience.

	2
	Student(s) gathered information from a limited range of sources and displayed minimal effort in selecting quality resources.
	Student(s) conclusions could be supported by stronger evidence. Level of analysis could have been deeper.
	Student(s) could have put greater effort into organizing the product
	Student(s) need to work on communicating more effectively

	1
	Student(s) gathered information that lacked relevance, quality, depth and balance.
	Student(s) conclusions simply involved restating information. Conclusions were not supported by evidence.
	Student(s) work is not logically or effectively structured.
	Student(s) showed little evidence of thoughtful research. Product does not effectively communicate research findings.


